
Elevator Pitch

Create, Practice, Impress. 



When crafting an “elevator” speech 

or pitch, you want to make sure that 

the person you’re speaking to will:

(1) UNDERSTAND what you’re 

talking about

(2) ASK QUESTIONS. Once 

they’re asking questions, they 

have become engaged, and 

you can share even more 

information.

Definition: An elevator speech/pitch is a brief 

summary that succinctly defines a product, service, 

or organization and its value. The name comes 

from the idea that this summary should be 

delivered in the time span of a typical elevator 

ride—approximately 30 seconds to 3 minutes.



2 Sample Scripts

Script 2:

I’m an AmeriCorps member with the 

Washington Reading Corps. I serve 

at [your site] in [your city/community]. 

AmeriCorps members serve 40 hours a 

week for ten and a half months. Some 

of the priorities of AmeriCorps are 

education, healthy living and 

protecting the environment.

At my site, I focus on [priority area], and 

I [give a 1-sentence example of what 

you do at your site].

Script 1

I’m an AmeriCorps member with the 
Washington Reading Corps. I serve at [your site] in [your 
city/community].

AmeriCorps is a nationwide community service 
program. In every state, members like me help local 
organizations address needs within our communities, 
like literacy, poverty, public safety, healthy living and 
protecting the environment. We serve at schools, non-
profits and other public agencies.

We also help recruit community volunteers for the 
organizations we serve. At the same time I’m making a 
difference in my community, I’m learning skills that I’ll 
use my entire career, no matter where I work, and I’m 
earning money to further my education.



Components 

and Tips

 Pertinent Facts—who, what, where, why, how

 Sparkle—What makes your 

organization/service/product compelling or unique

 Impact—Statistics and stories that show results

 Simplicity—Jargon-free language that anyone can 

understand

 Passion—Show that you care about what you’re 
pitching

 Flexibility—Use a framework but adjust your speech 

to your audience

 Preparation—Practice your speech and ask for 

feedback

Elevator speeches 

can vary a lot 

depending on the 

goal, audience, and 

circumstances but 

they should all contain 

the following 

elements.



AmeriCorps 

Bragging Rights!

Don’t be shy to talk about 

your service like it’s special. 

National Service is an 

important and respected way 

to give back and addressing 

the literacy crisis in our state is 

a critical need. If you’re 

having trouble identifying 

what to say, here are some of 

our thoughts…

We think you are the best, 

and here’s why.

Muhammad Ali



TOP 5 Highlights

There are too many to list, but here’s a few things 

you are doing  great at this year. 

YOU ARE…

1. Making a difference in children’s lives—
Helping children learn to read is the most valuable 
gift you can give to them and your community. 

2. Collaborating with passionate people—build 
strong relationships with community volunteers, 
school staff, community partners, and other 
AmeriCorps members.

3. A part of the National Service movement—
AmeriCorps engages more than 80,000 service 
minded Americans each year. These individuals 
serve at nonprofits, schools, public agencies, and 
community and faith-based groups across the 
nation and mobilizing community volunteers.

4. Earning an Education Award—AmeriCorps 
members receive a Segal Education Award upon 
successful completion of the service term to use 
towards future educational expenses or to paid off 
qualified student loans.

5. Gaining a broad range of invaluable 
professional skills—As an AmeriCorps member 
with Reading Corps you are actively engaged with 
working in a fast paced environment and 
experience the opportunity to engage in high 
quality training and on the job learning.



Develop Your Pitch

Answer the following questions and practice your 
speech with a friend, coworker, or pet. 
Get comfortable with the topics you 
want to include, it helps to read it out loud.

What is National Service and AmeriCorps? 
What are you trying to achieve? (i.e. recruit volunteers/clients, build new partnerships, inform others about your organization)
Who is your audience? (i.e. potential volunteers/clients, area schools/businesses, community members)
What is your position and your organization?
Where is your organization located? What population does it serve?
What is your “ask”? (i.e. How can people get involved or what could you do with additional support?) 

What does your organization do?
Why are you passionate about this subject?



Resources:

Crafting an Elevator Speech – Minnesota Lit 

Council AmeriCorps Vista

Elevator Speech Activity - Amazon Web Services

http://washingtonservicecorps.org/member-

resources/elevator-speech/

https://ldc-production-secure.s3.amazonaws.com/payload_files/files/000/001/576/original/elevator-speech-activity-protected20140311-2-1htuz4x.doc?AWSAccessKeyId=AKIAJZLFICFCJK5OVHIQ&Expires=1508779047&Signature=yI5f2XkURexrANnw1AvlU5oIqeU%3D&response-content-type=application/msword
http://washingtonservicecorps.org/member-resources/elevator-speech/

